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ABSTRACT

The article characterizes the essence of entrepreneurial competence of the person proposed by American and
Ukrainian scientific communities and made their comparative analysis, the structure of students’ entrepreneurship
is defined, which includes such qualities as courage, perseverance, receptivity and creativity. The peculiarities of
formation entrepreneurial competence of student youth in the USA and Ukraine are revealed. The methodological
support of the process of formation entrepreneurial competence in Ukrainian and American secondary schools is

analyzed.
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Introduction For successful development of any
state’s economy highly skilled specialists from differ-
ent sectors of the economy;, initiative, purposeful, capa-
ble of navigating in a constantly changing world, able
to solve various problems of the economic sphere of
civil society’s life are needed. It requires from the per-
sonality not only the readiness to adhere in the adult
professional life labor ethics (culture of work, commu-
nicability, obligatory, personal responsibility), but also
the necessary level of economic knowledge.

Therefore, the formation of entrepreneurial com-
petence of school graduate becomes strategic, consid-
ering also the concept “New Ukrainian School” for the
period up to 2029 and Law of Ukraine “About Educa-
tion”. With this in mind, Ukrainian scholars and re-
searches (Y. Bilova, Z. Varnaliy, G. Gorlenko, G. Ko-
valchuk, L. Medvid, O. Protsenko, V. Sisonenko etc.),
using foreign experience, in particular American, find

out the specific features of the entrepreneurial second-
ary student’ personality, ways and peculiarities of en-
trepreneurial competence education; determine the
content and develop the method of economic education
of secondary students; study the peculiarities of chil-
dren’s learning fundamentals of entrepreneurship [17,
pp. 23-27].

It should be noted that the development of entre-
preneurial competence in secondary students is also de-
termined by American educators as the most important
result of school activities to date, in addition, on De-
cember 18, 2006, in consequence of the many years of
discussion among representatives of educational insti-
tutions of the European Union countries, an important
document Recommendations of the European Parlia-
ment and the Council of Europe “Key competencies for
lifelong learning (European benchmarks)” was
adopted. The European Parliament has identified eight
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key competencies, including entrepreneurial compe-
tence [5].

In view of this, governments in most European and
American countries, emphasize increasing youth unem-
ployment, focus their attention on the development of
entrepreneurial competence of secondary students,
stimulating them to self-employment in new millen-
nium. As a result of the analysis of numerous studies,
there is an assumption that the entrepreneur, as an agent
of economic activity, has a balanced and universal set
of cognitive abilities, personal and professional quali-
ties, a certain outlook and level of motivation that allow
him to act in the most effective way.

The aims of the article is to determine the specific
features of formation entrepreneurial competence of the
student’s personality in secondary educational estab-
lishments of the United States and Ukraine on the basis
of analysis scientific sources.

The experience of American schools in the de-
velopment of this personal formation.

In American pedagogical literature, the term “en-
trepreneurial competence” has become widely inter-
preted. It is associated with the mastery of secondary
students’ versatile knowledge about the creation and
expansion of the enterprise, the acquirement of skills
and experience in business development, job placement
and self-realization. Entrepreneurial competence mani-
fests itself in the ability of an individual to turn ideas
into action, it includes creativity, innovation, and risk
taking, as well as the ability to plan and manage pro-
jects to achieve a specific goal.

Also, entrepreneurship is often interpreted as the
quality of personal capabilities and ideas that manifest
themselves in the ability to embody into value for oth-
ers. The value created in this way can be financial, cul-
tural or social, regardless of the type or context in any
area of life and the possible value chain, which means
its creation in the private, public and other sectors, as
well as in any combination of these sectors. In addition,

g )

this definition covers various types of entrepreneurship,
including internal organization means enterprise within
the organization; social is aimed at finding innovative
solutions for unresolved social problems. It is often as-
sociated with processes of social innovation aimed at
improving people’s lives through the promotion of so-
cial change; “Green” entrepreneurship is an enterprise
that has a positive impact on the environment and can
be considered as a transition to a more stable future; as
well as entrepreneurship in the field of information
technology (digital entrepreneurship) means enterprise
with the use of new digital technologies, especially so-
cial networks, large volumes of data, solutions for mo-
bile devices. The purpose of such usage is to improve
business operations, invention of new business models,
improvement of intellectual resources of the enterprise
or communication with consumers or stakeholders [1].

Summarizing the interpretation of American
scholars, we came to the conclusion that entrepreneur-
ship as a personal quality concerns all spheres of life. It
provides citizens with the opportunity to take care for
their own development, to contribute actively to the de-
velopment of society, to enter the labor market as a
hired employee or a self-employed person, as well as to
start their own business or bring a higher level enter-
prise that can have a cultural, social or commercial ori-
entation.

Significant contributions to the study of entrepre-
neur’s personal qualities, which help him to work ac-
tively, were made by such scholars R. Brockhous and
P. Horowitz [3, pp. 25-48]. Their approach is reflected
in modern educational programs aimed at the formation
of entrepreneurship. For example, the organization
“Make Your Mark” made a scheme of qualities which
are part of the entrepreneurship (Figure 1). As shown,
the formation of entrepreneurial competence in second-
ary students occurs through the development of certain
qualities, such as: courage, perseverance, receptivity

and creativity.
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Fig. 1. Structure of entrepreneurship in program “Make your mark” [10]
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Courage involves the presence of confidence and
leadership qualities that allow you to take on the organ-
ization and conduct of activities related to calculated,
justifiable risk, the adoption of non-standard decisions
and their implementation through the organization of
the efficient and coordinated work of the entire team.
Receptivity is seen as the ability to obtain valuable in-
formation through interaction with different groups of
people, the ability to generate a wide range of business
ideas and evaluate their promise based on personal ex-
perience and consultation with experts. Persistence is
interpreted as the ability to work in difficult situations,
to overcome the obstacles and difficulties associated
with implementing an entrepreneurial idea, to analyze
negative experience and to adjust the strategy, taking
into account changing circumstances while preserving
the main vector of business development. Creativity is
associated with the invention of something new to per-
sonality and society and the creation of a new product.
This is the person’s ability to make an effective deci-
sion or to reduce the risk in situations with insufficient
information. The authors of “Make your mark” pro-
gram emphasize that all of these qualities are also part
of the general curriculum of secondary school educa-
tion and develop simultaneously with the full range of
school subjects and various forms of students’ extracur-
ricular activities [10].

Other educational programmes (“Junior Achieve-
ment”, “My bank”, “My Entrepreneurial Journey” etc.)
complement the list of features related to entrepreneur-
ship, with their variants, proving the wider range of
characteristics give a more complete picture of versatil-
ity of this phenomenon. The mentioned components of
entrepreneurship in the study of foreign scholars are the
following:

— initiative is an active life position of a person,
expressed in her ideological insight, the sequence in de-
fending own views, the unity of the word and deed. In-
itiative implies the availability of communication skills
in the individual, the willingness to freely establish and
maintain positive contact in communication and inter-
act with others, showing organizational skills;

— determination is defined as the ability of a per-
son to make responsible decisions on her own and to
implement them in activity. This quality is particularly
appeared in situations where the act involves a con-
scious risk and the need to choose from several alterna-
tives. Determination also means the ability to assume
responsibility for decision. Based on this definition, we
can state that it is associated with the readiness of the
individual to risk, as well as with independence;

— responsibility involves the conscious observance
of the personality’ moral principles and legal norms ex-
pressing public necessity. Responsibility as a personal-
ity trait is formed in the process of joint activity as a
result of internalization of social values, norms and
rules;

— readiness for risk means using an unusual
method in the absence of full confidence in the positive
result, when the usual measures are ineffective. Risk is
permissible under condition of comprehensive analysis
and accounting of the situation. Thus, risk always ac-
companies creativity and ingenuity;

— competence is the quality of the personality that
manifests itself in the general ability to work; it is based
on the knowledge and experience acquired in the pro-
cess of learning and socialization and ensures an inde-
pendent and successful participation in the activity;

— innovation is the ability of a person to find new
solutions, new ideas, variants of effective implementa-
tion of scientific ideas, inventions, intellectual discov-
eries. Entrepreneurial innovation is the ability, based on
a deep analysis of modern discoveries, to create new
ideas, the original practical implementation which
leads to the achievement of profitable activity;

— will power means the ability to overcome exter-
nal and internal difficulties during implementation of
plans and decisions, which ensures the achievement of
entrepreneurial goals. Mobility along with the above-
mentioned qualities is an important ability that allows
to identify the main trends, predict their changes, adapt
their behavior and work strategy to constantly changing
conditions [12].

However, the search for new approaches to the
definition of entrepreneurship has led a number of re-
searchers to the conclusion that there is no single oblig-
atory set of qualities that could be characterized entre-
preneurship. Many entrepreneurs have some features,
such as the need to achieve goals, but on the other char-
acteristics they can vary significantly. Researchers
N. Carter, V. Gartner & P. Reynolds point out that a
great number of people have characteristics of entrepre-
neurs, but do not engage in entrepreneurship, and vice
versa, sometimes people who possess a minimum set of
qualities from those which have been identified by sci-
entists as entrepreneurial ones succeeded [4]

For this reason, some scientists have turned to
study the motivational sphere of entrepreneurs, which
is the driving force of entrepreneurial activity, in fact.
Entrepreneurial intentions arise on the basis of how a
person perceives the prospect of a business and how she
interests to engage in this activity, as well as the for-
mation of an entrepreneurial worldview based on dif-
ferent types of entrepreneurial values, such as financial
success, freedom of self-determination, the possibility
of self-realization, utility to society and other values.
The first attempts to characterize the motives of the en-
trepreneur were made by American economist
J. Schumpeter, but the characterization of the entrepre-
neur’s motivational sphere was identified by another
researcher D. McClelland who believed that an excel-
lent psychological peculiarity of entrepreneurial people
is the higher level of motivation for an achievement that
is “a competition with certain existing standards” [11
pp. 389-392]. So, a person with a high level of motiva-
tion for an achievement is a more successful and ra-
tional entrepreneur.

American psychologist J. Rotter supposed that a
high level of motivation is associated with the notion of
“locus of control”. According to his theory, a person
perceives differently the existence of one’s control over
events, therefore, he interprets their significance and
his role in decision making and implementation of pro-
jects in a different way. An internal control locus means
that a person tends to take responsibility for events oc-
curring in her life, explaining them by her behavior,
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character and abilities. It is no coincidence that entre-
preneurs belong to the category of people with an inter-
nal control locus, they believe that they have sufficient
skills and knowledge to implement their projects [14].

To determine the high level of motivation A. Ban-
dura introduced the term “Self-efficacy”, which means
that human achievement depends on largely how con-
fident she is in her abilities and in the success of her
actions. To researcher’s mind the basis of personality
entrepreneurship is the hope of success and the need for
her achievement. “Successful and oriented individuals
are usually active and initiative, if they have obstacles,
then they look for ways to overcome them, their
productivity and activity depend on external control to
a much lesser degree. Such people differ in achieving
the goal, tend to plan the future for a long
time” [2, pp. 187-189].

High level of motivation, directly related to entre-
preneurship, and demonstrates that an entrepreneurial
person is characterized by a high level of self-regula-
tion, an independent statement of purpose, choice of de-
cision, control over the implementation process and
contributes to the development of purposefulness and
determination in actions, energy, confidence, ability to
overcome hardship.

It has been found out that the school entrepreneur-
ship program is developed at state and county level and
can be combined with different subjects of school cur-
riculum in the United States. In some educational es-
tablishments the list of entrepreneurial competencies is
determined only for subjects of economic and techno-
logical direction and includes courses (“Entrepreneur-
ship Launchpad”, “A Business of Our Own”, “World
of Money”, “Youth about Business” etc.) aimed at de-
velopment entrepreneurship. Typically, such courses
include:

a) lectures and seminars devoted to the study of
market economic regularity, consumer and financial
culture, the foundations of business and entrepreneur-
ship;

b) development and implementation of creative
projects during lessons that offer solutions to various
economically or socially significant tasks;

c) acquiring work experience through the organi-
zation of practice at production and agricultural enter-
prises, horticultural establishments and firms involved
in gardening the city; practice in shopping malls or dif-
ferent fairs, as well as on the basis of commercial struc-
tures of schools, for example, such as a school shop or
a cafe-bar. In some cases, even a practice called “Work-
ing Shadow” where secondary students work in a small
business and try to master a certain amount of work
functions of one of firm employee [13, pp. 150-163].

The experience of the partnership between the
American business community and the secondary
school has shown that during working with students, it
is very important to involve a variety of business repre-
sentatives. For example, volunteers and entrepreneurs
are invited to work in the same “Junior Achievement
Inc.” program. In addition, the presence of entrepre-
neurs who can serve as an example for children is fun-
damental importance. As a result of studying in such

programs, secondary students should get the most com-
plete picture of how to work in business companies cre-
ated by representatives. They get an opportunity to
learn how entrepreneurs engage with the community
and attract potential customers, as well as find out what
general principles of business practices and ways busi-
ness organization help entrepreneurs succeed.

The participation of entrepreneurs in students’
program demonstrates to them that having the presence
of ambition and the desire to work, many of their com-
patriots were able to build a successful entrepreneur’s
career. The personal experience of entrepreneurs is in-
valuable, as they can assess the obstacles they have and
ways to overcome them. The presence of people with
whom students can identify themselves and whose sto-
ries about the start of a career and various difficulties
students can find themselves is a very important condi-
tion to the formation of entrepreneurial skills. Entrepre-
neurs have special instruction before participating in
programs. Their communication with students helps to
assess objectively the problems associated with entre-
preneurial careers [8, pp. 1-11].

Mentors explain to school youth that different en-
trepreneurs have developed their business strategy and
for successful work it is necessary to borrow and adapt
these technologies in their activities. They say that ig-
norance of business practices leads to mistrust, thus re-
ducing the number of beneficial cooperation prospects,
and argue that confidence building is possible only
when partners and employees respect each other [9, pp.
295-309].

As a rule, mentors and entrepreneurs not only con-
duct a series of seminars devoted to various aspects of
entrepreneurship, they also participate in the project
“Working Shadow”. As part of this project, secondary
students visit firms, acting as “shadows” of an em-
ployee, observing his activities, work in the firm for
several hours from a week to a month. Students have
the opportunity to work in companies created by real
entrepreneurs who produce goods or services for the
general population [7, pp. 4-22].

These theoretical and methodological principles
are laid in foundation of formation entrepreneurial
competence of American students.

Characteristic features of formation the entre-
preneurial competence of Ukrainian student’ per-
sonality.

It should be noted that the concept of “entrepre-
neurial competence” has become the subject of re-
search only in recent decades in Ukrainian pedagogical
science. Therefore, only some researchers study the es-
sence of this definition and the ways of its formation.
So, according to Ukrainian researchers A. Dovghanj &
I. Mazurkevych the competence of “initiative” and “en-
trepreneurship” means the ability of a person to em-
body plans. It covers such aspects as creativity, the de-
sire for innovation and the ability to risk rationally, as
well as the ability to plan actions and implement them.
This competence is a support for people not only in
their daily private and public life, but also in their work-
place, helping them to understand the context of work
and the ability to use chances; it is the basis of more
specific skills and knowledge required by those who
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engage in, or participate in social or commercial activ-
ities. Entrepreneurship also relates to awareness of eth-
ical values and promotes effective management [16, p.
51].

Z. Varnalia & V. Sisonenko believe that there are
the following components of entrepreneurial compe-
tence of the individual: the belief in the usefulness of
his work for society; the ability to create a team of like-
minded people and work with it; perception of own
business as a matter of life, exciting creativity, form of
self-expression; recognition of the need for competi-
tion, the ability to productive cooperation; respect for
laws, social order, state power; the ability to evaluate
the innovative actions of others, their entrepreneurial
potential [15, p. 107].

The aforementioned researchers emphasize that
the ethical component of the entrepreneur’s personality
is his initiative, ingenuity, and the ability to achieve his
goal should not be contrary to public utility criteria and
the importance of his activity; he must adhere to the
ethical standards of treatment, greetings, acquaint-
ances, be able to organize business contacts and to deal
with subordinates and business partners correctly, to
treat them with respect, to be able to keep a word, to
appreciate the good name of the company and his own
name [15, p. 112].

Formation of entrepreneurial competence of the
individual is a complicated, contradictory and multi-
stage process that involves mastering the entrepreneur-
ial knowledge of a person and establishing on this basis
entrepreneurial consciousness and entrepreneurial be-
havior.

Ukrainian scientist O. Protsenko notes that the
basic training of an entrepreneur is the formation of en-
trepreneurial skills and distinguishes the following
main entrepreneurial skills: the ability to choose and
create a business plan; ability to legalize business; the
ability to explore the market in order to promote a prod-
uct or service; ability to present yourself as an entrepre-
neur and the results of your work; communicative skills

(negotiate, persuade, defend own point of view, ability
to offer and sell goods and services); the ability to use
the latest technology and achievements of scientific and
technological progress [18, pp. 298-301].

It can be argued that Ukrainian scholars under-
stand the importance of formation entrepreneurial com-
petence among secondary students, as evidenced by the
introduction of the relevant disciplines in the curricula
of secondary educational establishments.

For example, the course “Economics” became an
obligatory (invariant) subject for eleven years old stu-
dents (one hour per week for all profiles, except for eco-
nomic ones). Three hours a week is given for teaching
economics in grades 10-11 of the economic profile. In
addition, the Ukrainian school offers a variety of alter-
native courses for senior secondary students, such as:
“Basics of Consumer Knowledge”, “Fundamentals of
Intellectual Property”, “Financial Literacy”, “Eco-
nomic Modeling and “Solving Economic Problems”
etc. For the organization of pre-profile study, within the
framework of the variable component of the curricu-
lum, students of 8-9 grades have the opportunity to take
up the course “My Economy”. The variational part of
the profile school includes the following subjects of
choice: “Basics of entrepreneurial activity”, “Own
business”, “Fundamentals of management”, “Funda-
mentals of family management” etc. An important step
in the formation of entrepreneurship and active life po-
sition is the introduction into the educational process of
the course “Basics of Consumer Knowledge” for stu-
dents of grades 10-11 [16, p. 51].

Thus, the purposeful formation of entrepreneurial
competence will contribute to the full development of a
person who is ready to change, to improve the condi-
tions of his life, to choose his life path freely, based on
his own aspirations, abilities and personal qualities. It
will also help adapting young people to the difficult
market conditions of the present.

Table 1.

Comparative analysis of Entrepreneurial personal Structure of American and Ukrainian students

American student

Ukrainian student

Receptivity
Cogpnitive abilities Creativity
(mental processes) Courage

Persistence

Knowledge of theoretical and techno-
logical nature of the basic methods
and concepts of entrepreneurial activ-

ity

Responsibility
Risk Readiness

Organizational skills
Presentation skills

Professional qualities Competence Communicative

Initiative Ability to evaluate

Innovation

Determination Ability to understand own emotional
Personal qualities Independence state

Responsibility Purposefulness

Willpower Endurance

Purposefulness Openness

High
Level of motivation

“Self-efficacy” is the driving force of
entrepreneurial activity

Non-available
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Conclusions. Summarizing the above, we note
that an entrepreneurial personality is a human with a
high degree of motivation, self-development and self-
realization. In addition, it is characterized by entrepre-
neurial worldview, the basis of which is a certain per-
ception of values, such as economic freedom, owner-
ship of private property, success, reputation and profes-
sionalism. All these values create a general background
that influences decision making, a strategy of behavior,
work on self-improvement.

Consequently, entrepreneurial competence is a
process and result of education, the purpose of which is
to ensure the comprehensive development of the indi-
vidual and, as is very important in modern conditions,
the acquisition of the necessary knowledge, skills, per-
sonal qualities that will contribute to successful em-
ployment or self-employment. Professional success is
possible when the person is ready to study throughout
life and can manage effectively his career. Entrepre-
neurship as a multifaceted quality helps modern educa-
tion achieve its main goal is the successful integration
of the individual into the social and economic life of the
country. Prospects for further study require a question
of diagnostics of entrepreneurship, analysis of forms
and methods of formation entrepreneurial abilities and
skills in secondary students of Ukraine and the USA.
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