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ATTRACTIVENESS OF UKRAINE FOR FOREIGN TOURISTS: 
FEATURES OF POST-WAR TOURISM 

 
The attractiveness of Ukraine for foreign tourists after the 

Russian-Ukrainian war is considered. The world-famous Ukrainian 
cities have become symbols of the invincibility of the Ukrainian 
people, the struggle of good over evil: Irpin, Bucha, Mariupol, 
Chernihiv, Kramatorsk, Chornobaivka, Kyiv are determined. 
Excursion locations of new military tourism routes will appear on 
their territories. It is predicted that tourists from other countries 
will be interested to get acquainted with the courageous Ukrainian 
people, learn more about Ukraine: geographical location, 
mentality, language, culture, national cuisine. 
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FRANCHISING OF THE RESTAURANT INDUSTRY  
IN WAR CONDITIONS 

 
In our country, franchising began to develop actively at the 

beginning of this millennium. If in 2001 there were only 48 
franchisors (franchise sellers) in the country, in 2008 their number 
increased to 382, and in 2012 - to 530. The peak of development 
of this business came in 2015, when the franchise was offered by 
565 companies. 2016 proved to be a failure for this area: the 
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number of franchisors decreased to 461 companies, and the total 
number of their facilities fell by 32% - from more than 20,000 to 
13,700. 

Today in Ukraine 23% of enterprises in the field of trade, 
catering and services work in franchising, while in Europe this 
figure is 67%, and in the United States - 80%. Given that Ukraine 
is belatedly repeating Western trends in business, the franchising 
segment will develop dynamically in the coming years. 

56.3% of all foreign franchise companies develop fast food 
restaurants, 13.1% - full-cycle restaurants, 18.2% - hotel 
complexes, 14.2% - engaged in the production and sale of food. 
That is, three quarters of franchise sellers work in the food 
industry, due to the high popularity of such franchises among 
potential investors (franchisees). Not surprisingly, in Ukraine this 
area has also become a priority for this business: out of about  
700 franchise restaurant chains operating in the country, 127 
chains are developing, totaling almost 4,700 establishments (17% 
- own points, 83% - partner). On average, the increase is 10-15% 
per year. For example, in 2017, 310 franchise facilities and 180 
own ones were opened. As a rule, the company develops two or 
three years before the launch of the franchise program. If it is 
successful, many restaurateurs almost stop opening their own 
outlets, because selling a franchise is more profitable, less 
expensive and carries virtually no risk [1]. 

10-15 years ago, the cost of a restaurant franchise rarely 
exceeded $ 4,000-5,000. Today, most well-known restaurant 
companies charge $ 20,000 to $ 50,000, and sometimes more, for 
the right to work under their own brand. For example, for the right 
to start a Mafia restaurant in a city of more than 500,000 people, 
the trademark owners want $ 60,000. the following. And that's not 
counting royalties, which are usually 2 to 5% per month as well 
marketing payment of 1-2% per month, which has recently been 
demanded by some franchisors. 
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Experts explain this trend simply: buying a franchise, the 
investor gets not only the concept of the institution, but also the 
experience of another person or company, as well as a ready-
made system of work. 

Many reasons can lead to bankruptcy of a successful institution: 
incorrectly chosen location (low traffic of visitors), lack of control 
over staff and finances, unwillingness of the owner to worry about 
problems, transferring their solutions to the administrator [2, 
р.22]. But all these problems can be solved according to the 
developed model, but in 2022 our country faced a war. The first 
few weeks were the most difficult for the whole country and for the 
restaurant business. 

Among the challenges facing the restaurant business were: 
panic, outflow of personnel, logistics, termination of contracts for 
the supply of goods, communication support at all points 

After recovering from the first weeks of shock, the restaurant 
business refocused on making simple and the most popular food. 
Such was baking, bread and bakery products. Today, the demand 
for franchises is 5% out of 100. This 5% is accounted for by 
businesses with a full production cycle and cheap raw materials. 

References 
1. Expensive experience: why restaurant chains are increasingly developing for 

franchising. URL: https://mind.ua/publications/20179321-dorogij-dosvid-chomu-
restoranni-merezhi-vse-chastishe-rozvivayutsya-za-franchajzingom 

2. Blahopoluchna, A., Kyryliuk, I., Neshchadym, L., & Lytvyn, O. (2022). 
FRANCHISING IN THE RESTAURANT INDUSTRY. Sciences of Europe, (87-1), 20-23. 

 
Анастасія Благополучна, викладач-стажист 

Уманський державний педагогічний університет  
імені Павла Тичини, Умань 

 
ФРАНЧАЙЗИНГ РЕСТОРАННОЇ ГАЛУЗІ В УМОВАХ ВІЙНИ 

 
У 2022 році наша країна зіткнулася з війною. Перші тижні були 

найважчими, як для всієї країни так і для ресторанного бізнесу. 
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Серед основних проблем, з якими зіткнувся ресторанний 
бізнес, були: паніка, відтік кадрів, логістика, розірвання договорів 
на поставку товарів, комунікаційна підтримка в усіх точках 

Після перших тижнів шоку ресторанний бізнес 
переорієнтувався на приготування простих і найпопулярніших 
страв. Такою була випічка, хліб та хлібобулочні вироби. 
Сьогодні попит на франшизи становить 5% зі 100. Ці 5% 
припадає на підприємства з повним циклом виробництва та 
дешевою сировиною. 
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РЕГІОНАЛЬНІ ОСОБЛИВОСТІ УПРАВЛІННЯ 
ПІДПРИЄМСТВАМИ СФЕРИ ГОСТИННОСТІ  

В ДОВОЄННИЙ, ВОЄННИЙ ТА ПОСТВОЄННИЙ ПЕРІОДИ 
 
У наш час при управлінні організаціями в сфері гостинності 

з’являється багато нових аспектів, пов’язаних зі змінами в 
законодавстві, в економіці та власне в самих організаціях. Це, 
звісно, ускладнює роботу управлінського апарату та створює 
певні незручності та проблеми, які потрібно вирішувати. 
Управління гостинністю передбачає піклування потребами 
туристів при їх  розміщенні у готелях, ресторанах, курортах, 
пабах та барах. На практиці управління розглядається як 
процес, тому що робота для досягнення цілей за допомогою 
інших – це не якась одноразова дія, а серія безперервних 
взаємопов'язаних дій. Ці дії, кожна з яких сама по собі є 
процесом, дуже важливі для успіху організації. Їх називають 
управлінськими функціями, і кожна функція є водночас 
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