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INFORMATION  TECHNOLOGY  AS  A  TOOL  
FOR  PROCESSING  ACCOUNTING  INFORMATION 

State-of-the-art developments in the field of mobile Internet, automation of 
information processing, collection and processing of large data sets, the Internet 
of Things, cloud technologies and robotics have had a powerful impact on the eco-
nomic environment, requiring business entities to be more flexible and use proac-
tive and adaptive measures.

We can state the fact that new information technologies actively penetrate 
into all spheres of society’s vital activities and fundamentally change the way of 
life of modern people. These technologies become the cause emergence of new 
professions, social groupings and even generate new ones dangers and public fears 
[2].

The complexity of economic, organizational and technological problems gen-
erates constantly growing flows of information necessary for the successful func-
tioning of the economy of any country at all levels. A large amount of scientific, 
technological, economic and other information must be spent on the search for 
new types of energy and raw materials, the organization of their extraction and 
processing. The rational use of available raw and energy resources requires know- 
ledge, intelligent organization and use of production, in particular, the creation of 
waste-free and environmentally friendly technologies, as well as the improvement 
of legislation and labor distribution and consumption systems. These tasks can be 
successfully solved only on the basis of reliable and timely information. Therefore, 
it can be argued that information is a productive force, and the efficiency of the 
economy depends significantly on its quantity and quality.

Not only direct technological processes and operations are associated with la-
bor costs, but also all preparatory and final ones, starting from laboratory develop-
ment, preparation of design documentation, supply of materials and ending with 
quality control of the finished product, packaging, storage and shipment to the 
customer. For many types of products, these operations take more time than the 
manufacturing process itself. In addition, modern material production cannot be 
imagined without administration, mail, telephone, and the Internet, without de-
sign and management, i.e., without everything that plays a large role not only in 
production, but also in all spheres of social life and in various ways related to in-
formation processes. Final production operations also include the transportation 
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of goods and their sale through a retail network or through the Internet. And here 
we meet everywhere with information processes and information technologies.

According to the definition of Academician V. M. Hlushkova “processes where 
the basis of product processing is information are called information technolo-
gies.” [1].

For the practical implementation of information processes, the technologies of 
computer equipment and software, data transmission networks and other com-
munications, which, connecting many sectors of the economy, stimulate their in-
terconnection, are of great importance. From the point of view of today’s state of 
the world market and the scale of IT application, it can be stated that the basic 
components of information technologies are: components of technical support for 
data collection, transmission, processing, storage and issuance (rearrangement); 
system and application software; information services, telecommunications, elec-
tronic commerce and banks.

Information technologies depend on the following components: technical 
means of collecting, accumulating, processing and transmitting information; per-
sonnel capable of using them; an organization that will combine resources and 
personnel in a single process; means of forming and issuing information. The basis 
of data processing technology is the process of converting input information into 
output information. Each information technology ends with the creation of an 
information product [3].

The information system is a user information service system and performs 
technological functions of accumulating and processing information. Its content, 
order of formation and process of functioning are determined by the methods and 
structure of management activity adopted at a certain economic object. The mod-
ern level of informatization of society determines the need to use the latest tech-
nological, technical and software tools in various economic information systems.

Today, one of the best accounting programs of Ukrainian production is “BAS 
Accounting”, which has wide functional capabilities. With the help of this pro-
grams can minimize errors, manage the enterprise and work in accordance with 
the current legislation. “BAS Accounting” can be used in financial organizations; 
production enterprises; companies working in the field trade; budgetary and state 
institutions.

At the current stage of development of science and technology, the role and 
place, essence and content of IT significantly depend on the field of its practical 
application. At the same time, IT is now considered as a component of an inde-
pendent fundamental science that has its own scientific and categorical apparatus.

So, as follows from the obtained results, IT is also a semantic system category 
that reflects such dominants as goal, process and optimality. The obtained results 
are the basis for development of new models of geophysical monitoring systems 
based on modern IT.
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ІННОВАЦІЇ  В  ЦИФРОВОМУ  МАРКЕТИНГУ:  
ЯК  ЗАЛИШАТИСЯ  ПОПЕРЕДУ 

У сучасному швидкоплинному цифровому світі бути лідером у марке-
тингу стало вкрай важливим для процвітання та успіху бізнесу. Завдяки 
постійному розвитку технологій і споживчої поведінки традиційних марке-
тингових підходів уже недостатньо. Цифрові маркетологи повинні постійно 
впроваджувати інновації та адаптуватися до останніх тенденцій і досягнень, 
щоб залишатися актуальними та ефективними.

У динамічному світі цифрового маркетингу зміни є єдиною константою. 
Щоб залишатися попереду, маркетологи повинні сприймати зміни та розгля-
дати їх як можливість для зростання та вдосконалення. Ландшафт цифрово-
го маркетингу постійно розвивається, нові технології, платформи та спожив-
чі тенденції формують галузь.

Одним із важливих кроків у сприйнятті змін є відкритість до експеримен-
тів. Випробування нових стратегій, інструментів і підходів може призвести 
до інноваційних проривів і унікальних маркетингових кампаній. Будучи го-
товими прийняти прорахований ризик, маркетологи можуть розкрити неви-


